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BuSiNeSS OWNeRS Say The SaMe ThiNg.

IT IS TIME TO dispel that myth and tell you that energy efficiency is easier than you think and many 
businesses in Mississauga have already become recognized leaders in the quest to go green.  These are 
businesses that have not only gone green but have also realized significant economic benefits.

One such leader is last year’s MBOT Clean and Green Award winner, Broan-nuTone Canada Inc. They 
are quickly becoming recognized as one of Mississauga’s top business leaders in the areas of energy 
efficiency and conservation.

Even after reducing energy consumption at its Mississauga plant by 45 per cent, the company went 
on to successfully complete their IsO 50001 (Energy Management) certification audit, becoming only the 
third company in Canada to achieve this milestone!

Through various conservation efforts, it is estimated that Broan-nuTone has saved about $300,000 in 
operating costs.  Its commitment to energy efficiency and conservation has made the Mississauga plant a 
benchmark for each of the company’s 14 other facilities around the world.

Is your business doing enough? how do you know which program is right for 
your business?  no matter the size of your company, there are incentive programs 
to help your business reduce energy and reduce operating costs that directly 
impact your bottom line.

Many businesses in Mississauga are benefiting from the Ontario Power 
Authority’s ElECTRICITY RETROFIT INCENTIVE PROgRAM.  working with 
Enersource, companies can realize financial incentives of up 50 per cent of project 
costs.  These incentives serve to encourage businesses to replace existing inefficient 
equipment with high efficiency equipment.

Even if you don’t have the in-house expertise to find out what the energy 
efficient opportunities are, there are full and part-time ENERgY MANAgERS 
available for assignment through the Ontario Power Authority. The energy manager’s 
role is to assess the efficiency of a company’s electricity usage and to recommend 
appropriate incentive programs for implementation to raise efficiency levels and 
reduce costs. Through the Embedded Energy Manager program, a company can 
receive funding of up to 80 per cent of the energy manager’s annual salary, and 
a portion of their traveling and other related expenses.

Already, 20 companies in Mississauga have benefited from the expertise 
of Energy Managers, having applied and received funding through this joint 
program between the Ontario Power Authority and Enersource.

Think your business is too small to become energy efficient?  Think again! 
If you run a small business in Mississauga, you could get up to $1,500 in free 
energy-efficient lighting and equipment upgrades that can help you save energy 
and money through the Small Business lighting Program.

In Mississauga, there is no shortage of information or incentives or resources 
available to help you make the right decisions.  whether it is organizations such 
as Enersource (www.enersource.com), the Ontario Power Authority (www.
saveonenergy.ca) or Partners in Project Green (www.partnersinprojectgreen.com), 
there are many ways to help you make informed choices.

In 2013, don’t be left at a competitive disadvantage. Take control of your 
future with energy efficient programs that can help you green both your company 
and your bottom line.

Karen Ras, 2013 MBOT Chair
Director, Corporate relations, Enersource

Are you missing opportunities 
to green your business 
and your bottom line?
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2012 Chair

Paul Lucas 
Lifetime Business Achievement Award&

Where were you in ‘62?

honouring

Emcee ~ Jake Dheer 
Entertainment by The Beatlers

GRANT CLARK

April 24, 2013 

2013 Chair’s Gala

THANK YOU TO OUR EVENT SPONSORS:

CORRECTION NOTICE:    The “Infrastructure growth is key to building Peel” article, which appears on page 6 of february mbot Magazine, was 
written by Chair Emil kolb and the region of Peel. MBOT regrets the omission and would like to apologize for the error.
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MBOT Mission Statement
MBOT is a business to business 
publication designed to provide 
practical information on business 
solutions and trends. The mission 
of Mississauga Board of Trade 
(MBOT) is to fulfill a leadership 
role as the voice of business for 
Mississauga’s business community. 
MBOT aims to create an environment 
for Mississauga business to compete 
and prosper, in recognition of the 
simple truth that a thriving business 
sector contributes to the quality of 
life for all citizens in our community.

BeiNg aN eNTRePReNeuR aND OWNiNg aND RuNNiNg a BuSiNeSS CaN Be veRy ReWaRDiNg aND FuLFiLLiNg.  
hOWeveR, ONLy aBOuT 10 PeR CeNT OF NeW STaRT-uPS Make iT PaST The FiRST yeaR, aND MuCh LeSS 
have LONg-TeRM SuSTaiNaBiLiTy aND SuCCeSS. 

BEINg AN ENTREPRENEuR TODAY is more challenging than ever.  Competition, business regulations, working capital, 
marketing/sales and work-life balance are some of the key issues business leaders face.

Owning and leading a business can be lonely.  where can you connect for information, resources, support, peer-to-peer 
exchange, ideas and learning?  One key resource is your local Board of Trade, and Mississauga Board of Trade (MBOT) is one 
of the most active and vibrant business associations with a broad range of programs, services and benefits to help businesses 
and business people learn, get connected, grow and succeed.  

MBOT is once again pleased to be partnering with TorontoJobs.ca in hosting the third Annual Toronto Entrepreneurs 
Conference and tradeshow, being held on May 30, 2013 at Mississauga Convention Centre.  This full-day event will attract 
hundreds of entrepreneurs, business leaders and managers, with an amazing program of speakers and successful entrepreneurs, 
imparting valuable information, advice, experience and inspiration.  key speakers include Christine Magee, President, sleep 
Country Canada; and Alex rechichi, founder and President of Extreme Brandz (Extreme Pita & Mucho Burrito).  A key feature of 
the event is the extensive business tradeshow, along with the networking opportunities of connecting with other business leaders.

with MBOT being a partner, members are entitled to a discounted rate for this ‘must-attend’ business conference.  further 
information and registration is available through our website at www.mbot.com.  If you wish to be a sponsor, or exhibit in 
the tradeshow to maximize your exposure, please contact MBOT and we will have someone from our team discuss with you 
a variety of opportunities to promote your business.  

with all the time and effort that you spend in your business, it is important to take time out to learn and be inspired, so 
that you can have a better perspective on ideas and trends.   we look forward to seeing many of our members at the Toronto 
Entrepreneurs Conference and tradeshow – it will be a very worthwhile investment of your time.   

  

Sheldon leiba, MBOT President & CEO 
Mississauga Board of Trade

Toronto Entrepreneurs 
Conference: a must-attend 
event for business owners 
and leaders

For great upcoming MBOT events!
m aY

MAY 9, 2013

MEMBER ORIENTATION
Time: 7:30 a.m. to 9:30 a.m.
location:  MBOT Office
Fee:  Members are frEE!
*This event is open to MBOT members only

MAY 27, 2013

MISSISSAugA BuSINESS XCHANgE (MBX) 
Time: 5:00 p.m. to 7:00 p.m.
location:  Brunswick zone Mississauga
 2561 stanfield road
 Mississauga, On, L4y 1r6
Fees:  Members: frEE | non-Members: $15
 *There is a $5 pay at the door fee
Sponsor: Brunswick zone Mississauga

MAY 29, 2013 

EXPERIENCE CHINA 2013 - INFORMATION SESSION
Time: 5:30 p.m. to 7:00 p.m.
location:  MBOT Office
Fees:  Members & non Members are frEE!

See ad on page 13

For more information and to register for any upcoming events please visit  www.mbot.com  and click on Upcoming EvEnts

J u n e

JuNE 19, 2013

NEXT gENERATION (NgEN) - NETWORKINg EVENT
Time: 6:00 p.m. to 8:00 p.m.
location:  sky zone sports
 3336 hawkestone road
 Mississauga, On, L5C 2V2
Fees:  Members: frEE | non-Members: $10
 *There is a $5 pay at the door fee
Sponsors: sky zone sports & scotia Entertainment services

JuNE 20, 2013

BuSINESS lEARNINg -  
MARKETINg ON A SHOESTRINg
Time: 7:30 a.m. to 11:00 a.m.
location:  Corporate Event Centre at ChsI
 5110 Creekbank road
 Mississauga, On, L4w 0A1
Fees:  Members: $30 | non-Members: $45
Sponsors:  BDO & Pallett Valo LLP

sAvE tHE DAtE FoR tHEsE  

otHER Upcoming EvEnts:

Good Morning Mississauga 

May 8, 2013 

June 12, 2013

MBOT Annual Golf Classic 

June 13, 2013

MBOT Summer Open House 

June 20, 2013

MAY 30, 2013 

2013 TORONTO ENTREPRENEuRS CONFERENCE
Time: 8:00 a.m. to 5:00 p.m.
location: Mississauga Convention Centre
 75 Derry road west
 Mississauga, On, L5w 1G3

please see inside Front cover ad for more information, 
or visit mbot.com

MBOT is once 
again pleased to 
be partnering with 
TorontoJobs.ca in 
hosting the third 
Annual Toronto 
Entrepreneurs 
Conference and 
tradeshow, being 
held on May 30, 
2013 at Mississauga 
Convention Centre.
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gOOd MOrning MississAugA (gMM) JAnUARy

5. Minister of Finance Ted Menzies (centre) attended a budget meeting at the MBOT office in January. The roundtable 
consisted of approximately 20 MPs, MPPs and business leaders. here, the minister is shown with MBOT President & 
CeO Sheldon Leiba (left) and 2013 Chair karen Ras, enersource (right).

6. MBOT President & CeO Sheldon Leiba (right) presents a certificate of appreciation to Jenny Companion from alice 
Fazooli’s Square One for hosting the Mississauga Business Xchange event on January 28, 2013.

7. 2013 Chair karen 
Ras, enersource (left) 
presents a certificate of 
appreciation to geoff 
Williams from The 
Centre for health & 
Safety innovation (ChSi). 
ChSi was the host of 
February’s good Morning 
Mississauga event on 
February 13, 2013.

8. Over 100 business 
people attended good 
Morning Mississauga on 
February 13, 2013 at the 
Centre for health and 
Safety innovation (ChSi). 
Registrants were asked 
to dress in their best 
valentine’s Day themed 
outfit for a chance to win 
a prize.

2

87

1

grOwTh & POwEr

3 4

5 6

gOOd MOrning MississAugA (gMM) FEbRUARy

3. From left to right: Jeffrey Percival, Pallett 
valo LLP; Sen. David Braley, Owner of the 
Toronto argonauts; 2013 Chair karen Ras, 
enersource; Paul Woolford, kPMg; MBOT 
President & CeO Sheldon Leiba.

4. Sen. David Braley, owner of the BC Lions 
and the Toronto argonauts, was the 
keynote speaker at January’s growth & 
Power event, which was held January 24, 
2013 at The Waterside inn.

1. Jake Dheer, Station Manager at Rogers Tv, 
was the emcee for January’s good Morning 
Mississauga event. 

2. MBOT staff and attendees showed their 
spirit and dressed in 1960’s costumes 
for January’s good Morning Mississauga 
event, which was held January 9, 2013 
at Mississauga Convention Centre.  
The costumes were worn to promote 
MBOT’s annual Chair’s gala event on 
april 24, 2013.
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Special Feature Special Feature

Mississauga Council gives 
green light to City’s Living 
green Master Plan
ADOPTION OF THE Living Green Master Plan (LGMP) by Mississauga City Council 
has cleared the way to implement Mississauga’s first environmental master plan. The 
LGMP builds on the strategic Plan vision of a clean and healthy natural environment 
with healthy people, clean air and water, all in a sustainable energy-efficient urban 
form. The Plan organizes the City’s current and future environmental policies and 
programs in a strategic framework for action.

“There’s a growing recognition that environmental sustainability, quality of life and 
economic prosperity are related features of the most successful communities,” said 
Brenda Osborne, manager of Environment. “I am delighted that Council has adopted 
the Living Green Master Plan, making sustainable living a Mississauga priority.”
According to a report published by the city, the purpose of the LGMP is to:

 � Identify priority actions to meet the environmental objectives of the strategic 
Plan, Official Plan and other corporate plans;

 � Instill a corporate culture where City staff and elected officials consider the 
environmental impact of their decisions, practices, policies, activities, operations, 
strategic investments, administrative organization and future growth;

 � Identify how the City can measure its environmental performance at both a 
neighbourhood and city-wide level;

 � Ensure that residents, community groups and businesses have the information 
to contribute to “living green” in their homes, businesses and neighbourhoods.

As noted in the staff report to Council, the LGMP is the result of a collaborative 
process that included public consultation with a variety of stakeholders representing 
residents, businesses, civic leaders and city staff. This is reflected in the LGMP’s 
strategic framework for action. There are 49 actions outlined in the document, 
captured under the headings of actions to set an example, encourage and compel 
others. The LGMP includes a Decision support Process that was developed as a 
made-in-Mississauga approach to help staff work together to understand the 
environmental impact of decisions and actions.

According to Osborne, implementation of the LGMP will kick-off this spring 
with the launch of a marketing campaign aimed at mobilizing the community 
into action. Mississauga’s new blog keeps stakeholders informed about the City’s 
many environmental initiatives and key events throughout the year. The blog is 
accessible by visiting www.mississauga.ca/livinggreen

As Canada’s sixth largest city, Mississauga is home to 734,000 residents 
and 55,000 businesses, including 63 fortune 500 companies with Canadian 
head offices or major divisional head offices. A diverse, progressive and award-
winning municipality located on the shores of Lake Ontario in the heart of the 
Greater Toronto Area, Mississauga is “Leading Today for Tomorrow” by focusing 
on delivering services, implementing its strategic Plan, delivering value for money, 
maintaining infrastructure and continuing to be an employer of choice.

reaL estate

Special Featureg r e e n
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9Patenting your 
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11Canada continues to 
align greenhouse 
gas emissions 
measures with the 
united States
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City’s living green 
Master Plan
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special Feature:

Earth day 2013
by Heidi brown

a FOCuS ON keePiNg OuR eNviRONMeNT CLeaN aND gReeN haS BeeN TakiNg ROOT aND SPROuTiNg 
uP aLL OveR The WORLD. MORe aND MORe CiTizeNS aND BuSiNeSSeS aRe ChaNgiNg TheiR BehaviOuR 
TO heLP SuSTaiN a gReeN eNviRONMeNT. MaNy BuSiNeSSeS aND ORgaNizaTiONS, iNCLuDiNg The CiTy 
OF MiSSiSSauga, have BeeN DeveLOPiNg gReeN STRaTegieS OR iNiTiaTiveS ThaT CaN iMPROve The aiR, 
WaTeR aND LaND aROuND uS. 

WHIlE gREEN STRATEgIES AND INITIATIVES are a recent trend, organized 
environmental activities have been occurring in Canada for over 30 years through 
environmental awareness events such as Earth Day. Earth Day was created to 
encourage citizens and businesses to help the environment and raise awareness 
about local green initiatives. Canadian Earth Day events are co-ordinated mainly 
by Earth Day Canada (EDC), a national environmental charity. 

Each year, thousands of volunteers, organizations and businesses participate in 
Earth Day activities, such as community clean-ups, tree plantings, Earth Olympics 
and fundraisers. Through the support of green Canadians and businesses, Earth 
Day has grown into Earth week and in some places, Earth Month to accommodate 
the abundance of events and projects organized. Earth Day is on April 22 this year. 

The Earth Day website has resources and information about Earth Day and is 
designed to facilitate the public and businesses support of a healthier environment. 
Available resources include ways your business can reduce energy and water usage, 
reduce waste or encourage recycling or introduce carpooling to help your employees 
cut down on air pollution and traffic congestion. Check out the Earth Day website 
at www.earthday.ca for activities and resources in Ontario. 

Mississauga has also played a key role in advancing environment initiatives 

through its own Earth Day activities. for information on Earth Day activities in 
Mississauga, visit http://www.mississauga.ca/portal/residents/earthdays

Environmentally friendly actions don’t have to be large to have an impact. 
By participating in community activities such as Earth Day and using Earth Day 
resources, your business can save money and show your customers and partners 
that you are an active participant in your local community.

According to a report on Industry Canada’s website, having your business and 
employees participate in community and social initiatives such as Earth Day, your 
business can develop: stronger financial performance and profitability; improved 
relations with the investment community; enhanced employee relations, productivity 
and innovation; and improve your reputation and branding. 

This is a great opportunity for you and your business to join millions of 
Canadians in helping to sustain a green environment and grow your business 
by participating in activities and events in your local community this Earth Day.

Heidi Brown is the Manager, Small Business of the City of Mississauga’s Mississauga Business 

Enterprise Centre. This article has been developed in partnership with the Mississauga Board of 

Trade to provide you with small business information, resources and guidance. Visit MBEC at www.

mississauga.ca/mbec or contact (905) 615-4460. You can also drop by the MBEC office located on the 

4th Floor of the Mississauga Central Library. 

Did you know that your membership entitles your 
company to access a variety of different products 
and services at a discount? 

Attention MBOT Members!

Visit the AFFINITY PROGRAMS & SAVINGS page on  
our website for more information! www.mbot.com
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Special Feature Special Feature

The ‘greenest’ ward in 
Mississauga
WaRD 1 WaS ReCOgNizeD iN NOveMBeR 2012 aS The gReeNeST WaRD iN MiSSiSSauga, By aChieviNg 
The gReaTeST PaRTiCiPaTiON iN The FiRST gROW LOCaL/eaT LOCaL ChaLLeNge OF The LeT yOuR gReeN 
ShOW CaMPaigN.

THE CAMPAIgN, WHICH RAN from July to October 2012, invited residents to, 
“do something, get something and turn your neighbourhood green.” By registering 
a name and postal code, each action a resident took was counted on an interactive 
map and used to recognize the greenest ward in Mississauga.  when registering, 
people were given a choice of grow local, eat local actions to take. Actions included:

 � Visiting a participating Grown in Peel farm, greenhouse or nursery.
 � Visiting a farmers’ market in Mississauga.
 � Planting your own tree, shrub or vegetable garden.

“what’s really outstanding about this campaign is how easy it is for residents 
to get involved,” said George Carlson, Councillor ward 11 and chair of the 
Environmental Advisory Committee in a press release. “The focus for the first 
phase is to encourage people in Mississauga to discover local food and to promote 
the value of tree planting. Later phases will focus on using less water and giving 
your car a break.”

ward 1 Councillor Jim Tovey accepted the Greenest ward Award on behalf of 
the residents of the ward, and a free skating party was held for ward 1 residents 
at the Port Credit Arena to celebrate their achievement.

“Congratulations to ward 1 and thank you to all participants who helped turn 
Mississauga green by growing their own food, planting trees or supporting our 
local farmers over this past summer and fall,” said ward 1 Councillor Jim Tovey, 
member of Mississauga’s Environmental Advisory Committee (EAC).

The award was presented by Brenda Osborne, the City of Mississauga’s director 
of the Environment Division and simone Banz, the region of Peel’s planning 
manager of the Integrated Planning Division.

ward 1 extends approximately from hurontario street to Dixie road and 
from Dundas street East to Lakeshore road East (on the border of Mississauga 
and Etobicoke).

A green Partnership
The Let your Green show Campaign was developed through a partnership 

between the City of Mississauga and the region of Peel. The collaborative campaign 
engages residents in actions identified in both the City’s Living Green Master Plan 
and the Peel Climate Change strategy that will help mitigate and adapt to the 
impact of climate change at the local level.  for more information about the Let 
your Green show Campaign, visit www.letyourgreenshow.ca

PaTeNTS aRe a BuSiNeSS aSSeT aND a COMMeRCiaL TOOL. FOR WeLL-eSTaBLiSheD COMPaNieS, 
STaRT-uPS aND iNDiviDuaL iNveNTORS, haviNg aN iSSueD PaTeNT CaN Be iMPORTaNT FOR 

SeveRaL ReaSONS, iNCLuDiNg DeTeRRiNg COPieRS, PROviDiNg MaRkeTiNg vaLue aND eNhaNCiNg The 
aBiLiTy TO aTTRaCT iNveSTMeNT. FOR gReeN TeChNOLOgy iNNOvaTiONS, iT iS NOW POSSiBLe TO OBTaiN 
aN iSSueD CaNaDiaN PaTeNT MORe quiCkLy.

THE CANADIAN INTEllECTuAl PROPERTY Office’s (CIPO) green technology 
initiative offers expedited examination of Canadian patent applications for green 

technology inventions. The initiative is in line with the Government of Canada’s 
stated priorities on science and technology, supporting the growth of small 
and medium-sized enterprises, developing a clean energy economy and taking 
government action on global warming and capacity building.

To qualify, an applicant must submit (1) a written request for expedited 
examination, including a request for early publication if the application has not 
yet been published, and (2) a declaration that “the application relates to technology 
the commercialization of which would help to resolve or mitigate environmental 
impacts or conserve the natural environment and resources.” There are no additional 
government fees to utilize the initiative.

Qualifying applications benefit from an accelerated examination timeline. CIPO 
has committed to a two month service standard, which means that, until a patent 
application is allowed, CIPO will respond to the applicant within two months for 
all correspondence. This is in contrast to, for example, an average of 18 months to 
receive a first office action for an application for a mechanical invention, or about 
30 months for an electrical invention.

The initiative has been available since March 2011, and CIPO’s website 
maintains a list of all pending patent applications that are taking advantage of 
the initiative. At the time of writing, 70 green technology applications are identified.

similar programs exist in the patent offices of Australia, Israel, Japan, south 
korea and the united kingdom. Although a green technology pilot program in 
the united states is now closed, there are alternative strategies for obtaining 
accelerated examination of u.s. applications, in all technology areas.

It is recommended that companies and individual inventors interested in filing 
a patent application under an expedited examination program consult a patent 
professional to review filing strategies, risks and costs.

Matthew J. Graff, B.A.Sc. (Matl. Eng.), LL.B., is an associate lawyer in Bereskin & Parr LLP’s 

Mechanical/Industrial Practice Group. He can be reached at (905) 817-6107 or by e-mail 

at mgraff@bereskinparr.com. For more information you can also visit their website at 

www.bereskinparr.com

Patenting your green 
technology in Canada? 
Consider expedited 
examination

By Matthew Graff

From Left to Right: Brenda Osborne, Director, environment Division; george Carlson, Councillor Ward 11 and 
environmental advisory Committee (eaC) Chair; Frank Dale, Councillor Ward 4 and eaC Member; Jim Tovey, 
Councillor Ward 1 and eaC Member; Mayor hazel McCallion; andrea McLeod, environmental Specialist; Simone 
Banz, Planning Manager, integrated Planning Division, Region of Peel; edyta Brzeziak, Marketing Consultant. 
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Special Feature Special Feature

Ontario getting 
out of coal-fired 
generation
ONTARIO WIll SHuT THE last of its coal plants in southern Ontario by the end 
of 2013, a year ahead of schedule. 

According to a 2005 independent study, “Cost Benefit Analysis: replacing 
Ontario’s Coal-fired Electricity Generation,” this will save approximately $4.4 
billion annually when health and environmental costs are taken into consideration. 

The closure of coal plants has already produced significant health and 
environmental benefits for Ontarians. for example, 2011 sulphur dioxide and 
nitrogen oxides emissions were 93 per cent and 85 per cent lower, respectively, 
than they were in 2003.  And in 2011, Ontario’s coal plants emitted 43 kilograms 
of mercury, the lowest on record in over 45 years.

Ontario has already shut down 11 of 19 coal units. By the end of 2013 the 
province will have shut down 17 out of 19. Ontario’s electricity sector greenhouse 
gas emissions will decrease dramatically as a result of becoming coal-free, from a 
high of 41.4 megatonnes in 2000 to only five megatonnes post 2020.

In 2003, coal accounted for 25 per cent of the province’s generation. Coal-
fired generation made up less than three per cent of Ontario’s total electricity 
generation in 2011. 

Ontario is replacing coal with a mix of emission-free energy sources like 
nuclear and renewables, along with lower-emission energy sources like natural 
gas. natural gas emits nearly 70 per cent less particulate matter than coal and 
virtually eliminates mercury and sulphur dioxide emissions. In 2011 over 80 per 
cent of Ontario’s generated electricity was emissions-free. 

For public inquiries please call: (888) 668-4636 or contact Nauman Khan, Minister’s Office, 

via e-mail at nauman.khan4@ontario.ca or by calling (416) 327-6747. You can also visit 

www.energy.gov.on.ca

Canada continues to align 
greenhouse gas emissions 
measures with the united states
NeW MeaSuReS WiLL aLLOW FueL SaviNgS OF uP TO $8,000 PeR yeaR, PeR vehiCLe, By 2018.

THE HONOuRABlE PETER KENT, Canada’s Environment Minister, announced 
in february final regulations to improve fuel efficiency and reduce greenhouse 
gas (GhG) emissions from new on-road heavy-duty vehicles and engines. This 
is another step in the Government of Canada’s plan to align its environmental 
regulations with the united states.

“with these tough new measures, GhG emissions from 2018 model-year heavy-
duty vehicles will be reduced by up to 23 per cent,” said Minister kent. “The 
regulations will also lead to improved fuel efficiency. for example, a semi-truck 
operator driving a 2018 model-year vehicle will save up to $8,000 per year in fuel.”

The regulations will establish progressively more stringent standards for 2014 
to 2018 model-year heavy-duty vehicles such as full-size pick-ups, semi-trucks, 
garbage trucks and buses. The regulations will remain in full effect for all subsequent 
model-year vehicles, which will be required to adhere to the 2018 standard, and 
will result in GhG reductions of 19.1 megatonnes over the lifetime of the 2014-
2018 model-year vehicles.

“Our Government continues to align our measures with the united states,” said 
Minister kent, adding since 2005, Canada has reduced its overall GhG emissions by 

6.5 per cent. These regulations are another example of the success the Government 
of Canada is having working collaboratively with its partners in the united states 
to harmonize standards and reduce greenhouse gas emissions.

The Government of Canada is committed to reducing Canada’s GhG emissions, 
and has backed up that commitment by taking a number of measures, including:

 � Implementing regulations to reduce GhGs from coal fired electricity plants, 
which will reduce GhGs by 214 megatonnes over the period 2015 to 2035. They 
expect that every coal fired plant in Canada that uses traditional technology 
will eventually be closed, with the first plants closing in the next few years.

 � Consulting on regulations for cars and light trucks for model years 2017 to 
2025. This action to date will see GhGs from cars and light trucks fall by up 
to 50 per cent by 2025 compared to 2008 models.

 � Implementing regulations requiring 5 per cent renewable fuel in gasoline.

media contacts:
rob Taylor, Office of the Minister of the Environment at (819) 997-1441
Media relations, Environment Canada at (819) 934-8008

$99 Virtual Offices   
for all BOT Members

For startups, Fortune 500s,  
and everything in between,  
Regus is the new way to work.

Regus provides innovative workspace solutions 

that give you everything your business requires, 

whether you work out of your home, need a 

branch office for your sales team, or want to 

expand into new markets. Our fully furnished 

Offices and Virtual Office solutions provide 

complete support for one low monthly rate.  

It’s the new way to work. And it’s only at Regus.

Changing the way Mississauga  
does business!

•  2 Robert Speck Parkway 

•  4 Robert Speck Parkway 

•  2425 Matheson Blvd. East 

•  7111 Syntex Drive

* Terms and conditions apply. Offer not valid in all Regus locations. Twelve-month term required. 
Offer applies to initial term of agreement and may not be combined with other offers. Promotion 
available to new customers only. 

Visit regus.ca/offer or 
call 1-800-OFFICES.

Are you receiving 
MBOT’s eBulletin?

Scan the QR code to sign up!
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hIghLIghts

MBOT BRINgS TOgETHER BuSINESS minds of like and 
differing skill sets to provide insight on the many critical 
issues facing business today. from events and education to 
government affairs and international trade, MBOT continues 
to provide a venue for members to collaborate on ideas 
and shape the Mississauga business landscape.

By collaborating with like-minded business people, you 
have the opportunity to share ideas with peers, customers 
and other world-class business leaders.

for more information on any of these committees, or if 
you are interested in joining, please visit www.mbot.com 
or call (905) 273-6151

Experience China 2013  Experience China 2013  

October 16 to 26, 2013

*Various conditions apply

*Non-members add $200 USD

$2,299 USD
*

Travel Professionals International
Naqi Ahsan, CTC 
4 Robert Speck Parkway, 15th Floor 
Mississauga, ON, L4Z 1S1
Cell: 416-209-6274 | Direct: 905-853-5146
nahsan@tpi.ca | www.acrewtpi.ca  
ON Registration 1576226

Travel Partner:

Your Trip Includes: 
- Roundtrip International Airfare

-Chinese Domestic Airfare
- 4 and 5 star hotel accommodations

- 3 meals each day
- Deluxe Bus Tours (as per itinerary)
-Entrance fees to all attractions (as 

per itinerary)
- Fluent English Speaking tour guides

Beijing / Shanghai / Suzhou / Hangzhou

Join Mississauga Board 
of Trade (MBOT) for an 
11-day exciting trip that will 
expose members and guests to 
some of China’s leading cities 
and sites, experience centuries 
old customs and history, while 

witnessing first-hand its emerging economy and 
expanding role in the global marketplace.  Join 
other business people and meet new friends from 
Mississauga for this unique travel experience that 
promises to be memorable. This great value tour 
is also open to the public, offering something 
unique for everyone, from the business  
professional to the adventurous traveler.  

Information Session on April 29, 2013
Visit mbot.com for more information!

Our April and October 2012 trips were SOLD OUT!

This trip features an optional excursion to  
Xi’an to see Terra-Cotta Warriors!

if you missed it last year...if you missed it last year...

*$200 USD Non-Refundable deposit due with registration.

Deadline to register & final payments due: July 24, 2013

Business 
Learning

COMMITTEE
Provides the most timely 

and relevant learning  
opportunities to business 

leaders and 
professionals.

amBassadors 
COMMITTEE

Assists with the organization of MBOT 
networking events. This committee works with 
members - new and renewing - to help them 

make the most of their membership, introducing 
them to other members at events and helping 

them get involved with different MBOT activities 
or member benefits. Ambassadors serve as 
greeters at all MBOT networking events - 
look for the person with the blue ribbon 

and be sure to say ‘hello!’

goLf 
CLassiC 
COMMITTEE

Is dedicated to planning  
and organizing various 
elements of our annual 

golf tournament.

Chair’s 
gaLa

COMMiTTee
helps plan and organize 

elements of this special annual 
event, which honours MBOT’s 

past chair and all the hard 
work they do throughout 

 the year.

awards 
of 

exCeLLenCe 
COMMITTEE

Assists with organizing the annual 
business awards programming, 

including the nominations 
process, judging and other 

various aspects.

growth 
& Power
COMMITTEE

Is dedicated to the planning 
and organization of MBOT’s 

Growth & Power 
Breakfast series.

PoLiCy 
& 

government 
affairs 
COMMITTEE

Is comprised of representatives of businesses 
and organizations of all sizes and sectors. 

This large and active committee meets 
monthly to discuss various issues impacting 

business, and helps to develop 
Mississauga Board of Trade’s policy 

positions and advocacy 
strategies.

internationaL 
trade

 COMMITTEE
A forum for a community of shared interest in 
connecting and networking for organizations 
involved in trade or trade-related services. This 

committee meets monthly to network, hear 
from speakers and presenters, and provide 

membership driven leadership to advise 
and advance services and programs 

for MBOT members.

Collaborate with other MBOT 
members – Join a committee!
gReaT LeaDeRS kNOW yOu aRe eiTheR PaRT OF The SOLuTiON OR PaRT OF The PROBLeM. By eNgagiNg 
OTheRS ThROugh MBOT aND CReaTiNg SOLuTiONS TOgeTheR, PROgReSS iS guaRaNTeeD. TOgeTheR, 
We CaN aChieve SuCCeSS By ShaRiNg kNOWLeDge WiTh OuR FeLLOW MBOT MeMBeRS TO PROMOTe a 
heaLThy aND PROSPeROuS BuSiNeSS COMMuNiTy FOR MiSSiSSauga.
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Protect your balance sheets
IN CHAllENgINg ECONOMIC TIMES, business owners must become more 
vigilant in protecting their balance sheets and income statements.

Managing risk through insurance protects the financial well-being of any 
company, large or small. Each company must develop a risk management 
philosophy that balances the amount of risk the company holds in-house versus 
the amount they transfer to an insurer. The key to successful risk management 
is to keep the loss frequency (number of claims) at a manageable level to avoid 
higher premiums or unavailability of the insurance product.
here’s how you can keep your insurance portfolio healthy:
increase deductibles By increasing deductibles, business owners 
can save money on premiums and reduce the temptation to utilize  
the policy as a maintenance contract. when choosing a deductible, determine 
what dollar amount you would be comfortable paying on your own and set your 
deductible accordingly. for example, if you decide you could cover all building 
damages of $5,000 or less, do not choose a $1,000 deductible. The lower 
deductible will cost you more in premiums and open up the temptation to use 
the policy as a maintenance contract.
Motor Vehicle Abstracts savvy business owners obtain motor vehicle 
abstracts on all personnel operating company vehicles annually. while accidents 
do happen, choosing drivers with proven track records will cut down on frequency 
of incidents. remember to get informed consent from company drivers before 
ordering reports.

Maintenance Logs Business owners should keep detailed maintenance 
logs of all vehicles, equipment, and buildings. In a challenging economy, the 
general populous may become more litigious. Proper documentation can disprove 
negligence and help avert a claims situation.
increase Liability Limits As society as a whole becomes more litigious,  
court awards are increasing. Are you sure your current limit offers adequate 
protection? An umbrella Liability Policy is a cost effective way to increase liability 
limits for all policies. This policy acts exactly as it sounds - it provides another tier 
of Liability Insurance that is triggered once the limits on the underlying polices 
are exhausted.
surety Contract surety (bonding) is crucial to some businesses, as it allows them 
to avoid tying up working capital. If a business owner is going to bid on jobs in 
the future that may require bonding, getting a bonding facility in place first, will 
expedite matters when a bond is needed in the future. 
insurance Fact: The insurance industry is highly inter-connected. higher 
premiums may be the result of large losses or catastrophes in other parts of 
the world. Through re-insurance, primary insurance companies spread their risks 
across several countries and even continents. Therefore, a large natural disaster or 
large court rulings in other parts of the world may have an impact on the cost of 
covering your risks, even though your business’s characteristics have not changed. 

To avoid unpleasant surprises, it is important to work with a professional. For a no-

obligation insurance quote, please call Dan Lawrie Insurance Brokers at (905) 681-2766 or 

toll-free (800) 661-1518

Preparing to sell your 
business; it is a process
by claudia mamros and Zvi Dror

WheTheR yOu’Re PLaNNiNg TO SeLL yOuR BuSiNeSS NOW OR iN The FuTuRe, iT’S NeveR TOO eaRLy TO 
STaRT PRePaRiNg FOR POTeNTiaL BuyeRS. LaST iSSue, We TaLkeD aBOuT WhaT iNveSTORS LOOk FOR WheN 
BuyiNg a BuSiNeSS. ThiS TiMe, We’Re FOLLOWiNg uP WiTh a CLOSeR LOOk aT WhaT BuSiNeSS OWNeRS 
gO ThROugh WheN PRePaRiNg TO SeLL.  

get a business valuation

Before you start, make sure that you have a realistic idea of what your business is 
worth. remember: it’s not all about profits.  Even if your business is doing well, it 
may not be fit to change hands, especially if you are the main asset of the business. 
A professional business valuation can help you understand what your business 
looks like to an outsider and identify changes that need to be made before you 
enter negotiations. 

develop plans

Once you’ve established a clear picture of what your business is worth 
today, you’ll be better equipped to set achievable goals for preparing to 
sell your business. Ask yourself:  what would you prefer to get for the business? your 
only challenge now is to close the gap between the current business valuation and 
your asking price. Invest in strategic planning. This is key for transition. If you’ve 
never prepared a strategic plan before, get some advice. (we’ll go over strategic 
planning in more detail in our next article – stay tuned!) now, develop a detailed 
plan and execute the plan.

A detailed plan is like a recipe that must always be linked to your strategic 
plan. It guides you from now on through all your activities. 

Filter out distractions, stay focused

your plans will help you assess new business opportunities as you come 
across them before taking on a new project, adding a new product to your 
portfolio, or adding new member to the team; a basis to ask yourself, “will this 
help me move towards my long-term goal of selling my business?” If the answer 
is “no” then move on to what the right thing to do is.  

get a business valuation (again)

It may be worthwhile to measure your progress as you go in order to ensure
that you are moving in the right direction, i.e. how close are you to your 
asking price goal and what is your current position, before you begin the process of
negotiation of selling your business. Business valuation again will help you get there. 

Commit to change

Though the preparation process we’ve outlined above may look short 
on paper, it’s not uncommon for businesses to spend a few years working through 
these steps when the time comes. Brace yourself for the road ahead – stay focused 
on your goals and see the process through to the end!

Long-time partners, Claudia Mamros and Zvi Dror, help owner-operated businesses 

to hit their targets and achieve excellence. To learn more about their work at Open 

Communications Group, you can contact them at info@opencom.ca

SAVE THE DATE!
MBOT’s Annual Golf Classic 

June 13, 2013
Lionhead Golf & Country Club
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The competitive edge in today’s 
real estate market by John goldstein

NOT SO lONg AgO, the best way to reach potential real estate buyers was to send 
out flyers into mailboxes.  This could easily become a costly endeavor for realtors, 
with absolutely no guarantee that anyone was paying attention to your mailing.

Times have changed.  Potential buyers now go online to look at properties 
before ever contacting a realtor or visiting a property in-person.  realtors who 
use the Internet as a key communication channel are winning.  websites provide 
dynamic content and information to potential buyers and sellers.  social media 
broadens the reach of this content.  The use of these modern tools means that 
the way a property looks online is more important than ever.  

This means that realtors need the property to look great and to be 
photographed well.  hiring a home stager is a great first step.  The next step is 
finding a professional photographer that truly knows how to do excellent real 
estate photography.  

The photographer needs to use high-dynamic range techniques, needs to shoot 
in a certain way so that all lines are straight and needs a wide-angle lens to make 
rooms look big.  The images have to have punch and sizzle, yet there are still many 

realtors who choose to use an inexperienced photographer.  The result?  The photos 
turn out dark and grey.  The appliances and furniture look small.  rooms appear 
tiny.  Pardon the pun, but it’s not a pretty picture!  A good photo should make the 
potential buyer say “wow!  That’s beautiful!  I would like to see that in person.”

Video is another incredible option that the smartest realtors are using.  
Presenting a property listing in video format can make it look amazing.  with 
knowledge of lighting, audio and video techniques, video movements such as 
pans, zooms, and slides and video editing software, properties can be taken to 
that “next level.”  when a video is well done, it’s hard for the viewer to look away.  
Prospective buyers will click away instantly if a video is annoying to the senses, so 
make sure it is done right by hiring a professional.

It’s not rocket science.  Professional photos and videos online will lead more 
potential buyers to contact the realtor and view the home, which leads to more 
offers.  Everybody wins when the property looks it’s best!

John Goldstein is the owner of John Goldstein Photography & Video Production in 

Mississauga. He can be contacted via telephone at (416) 526-8237

L I F e s t Y L e
The competitive edge in today’s 
real estate market

16 Enhancing your lifestyle with live 
entertainment services
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Visit www.payroll.ca for details, including locations, 
curriculum, costs and online registration. For more information, 
contact 1-888-729-7652 or register@payroll.ca.

Payroll is one of the largest fi nancial obligations for most organizations and requires compliance with over 
190 federal and provincial regulatory requirements. Compliance is crucial given the potential for signifi cant 
penalties that could be in the thousands of dollars depending on the organization’s size. Keep current on payroll 
compliance best practices through the Canadian Payroll Association’s (CPA’s) professional development seminars. 
With over 30 years of experience, the CPA is the authoritative source of Canadian payroll knowledge and education.

Is Your Organization Payroll Compliant?

  Taxable Benefi ts & Allowances
Learn the payroll implications for a full range of taxable and 
non-taxable benefi ts and allowances.

  April 24 - Mississauga

  Learning Payroll I
A complete introduction to the payroll function, processing and 
reporting requirements, and the payroll practitioner’s key role in 
government statutory withholding, collection and remittance.

  May 8 - Mississauga

  Learning Payroll II
This seminar is a dynamic, interactive seminar designed for 
payroll professionals who want to build their HR skills toolkit 
and add further value to their organizations.

  May 9 - Mississauga

  Other upcoming seminars include:
  Payroll Essentials for the HR Professional - June 5 
  Employment Standards - June 26  
  Terminations Mississauga - June 27  
  Pensions & Benefi ts from a Payroll Perspective - June 28

Our Wellness & Vitality™ Lifestyle…
is a treat for all the senses!

Our Wellness & Vitality™ philosophy focuses on aging 

well while providing activities and programs that stimulate the

body, mind and spirit. Enjoying life to its fullest just comes

naturally when you are able to choose your pleasure from one

day to the next. Be it sensory, savoury, spiritual, social or

strengthening programs, senior living is enriched. Just ask the

residents who live here!  
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Amica at City Centre
380 Princess Royal Drive

Mississauga, ON
L5B 4M9  

905.803.8100

Amica at Erin Mills
4620 Kimbermount Avenue

Mississauga, ON
L5M 5W5

905.816.9163 

Canadian Owned        and Operated • www.amica.ca

John goldstein photography & video production John goldstein photography & video production 

John goldstein photography & video production 
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Enhancing your lifestyle with 
live entertainment services by Dan stapleton 

Life has always been and always will be an unknown journey. We 
do not know what the next day or minute will surprise us with. 
Many events are joyous, but an equal or greater number are taxing. 
Throughout time, generations have coped and leveled the playing 
field through entertainment, be it a story around a cooking fire or 

a troop of acrobats at the Lord’s villa. Other than a well-produced Las vegas style 
show, our common options have been taken over with television shows and  
video games. 

SITTINg FOR TOO lONg in front of a screen causes lethargy, which is not the case with live entertainment that 
interacts with your emotional and psychic senses. Professional entertainers involve their audiences by drawing them 
into their repertoire and incorporating them as part of the event, creating an energy their patrons are immersed into. 

Entertainment lifts a person’s spirits, creates a memorial experience and can be used to teach and inform.  have 
you real-estate agents ever thought of giving the gift of entertainment to your client in lieu of bottle of wine and a gift basket?  
send a magician to their child’s or grandchild’s birthday. 

The entertainer announces that you sent him/her, and by making their children happy, the parents are joyous and will 
remember your gift longer than the fruit basket. The hr departments are able to create goodwill and show appreciation to the 
employees with a BBQ or picnic, featuring live music and/or a stage show.  

Entertainment aides in creating 
friendships amongst employees 
and their families. At trade 
shows and product launches, 
live entertainment draws the 
attention away from your 
competitor and centers focus 
on your company.  rev up 
productivity and spice 
up the party with 
live entertainment.

Fish where the fish are
5 tips for attracting the right people to your business
by Jan van der Hoop

PLaCiNg aDS ON JOB BOaRDS OR hOPiNg PeOPLe WiLL SeND yOu TheiR RéSuMé JuST aReN’T ReLiaBLe STRaTegieS 
aNy LONgeR. eveN iF yOu geT quaNTiTy, yOu have NO CONTROL OveR The quaLiTy OF The CaNDiDaTeS WhO 
aPPLy. aS We STuDy OuR CLieNTS’ SuCCeSSeS, Five PRaCTiCeS have eMeRgeD aS gaMe ChaNgeRS:

Fish where the fish are. Be clear who you want to reach and what bait to 
use. Do you want to reach people who are semi-retired and looking for something 
to get them out of the house? Moms who want to work four or five hours while 
junior’s in school? Paramedics who have no attachments and want to see the 
world? roughneckers who have a strong bias for safety? Each group hangs out in 
different places online, reads different things and responds to different messages. 
Communicate directly with those you want to reach.

Let your people tell your story. Candidates will always put more faith 
in what an employee says than in what you tell them, so let your best performers 
put into their own words, ideally on video, what it’s really like to work there. Make 
sure they keep it real, because you want large numbers of candidates to see the 
messages and decide for themselves whether this is right for them or not. use the 
clips as bait on your site, post them to youTube and use them in your online ads.

Let the candidate be the first to opt in or out on the basis 
of fit. They won’t waste their time (or yours) applying for a job that’s not going 
to be right for them. That’s why it’s so critical that the messages your employees 
share tell the whole story and that they’re not window dressing.

Make it easy for people to find out what they would be 
doing there. nobody reads job descriptions. Instead, craft a couple of short 
paragraphs that give candidates a clear sense of how they will be spending their 
time and what they will be responsible for. Then make it easy for them to introduce 
themselves without having to submit a résumé.

Always leave your door open. Get out of the habit of posting jobs 
only when you have an opening; the odds of finding a great candidate in that two 
or four week window are hopelessly stacked against you. Instead, put yourself in 
a position where great people can introduce themselves 24/7/365, whether you 
have an opening or not.

simple as they sound, these tips will make a huge difference in helping you find 
the right people for your business.

This article was written by Jan van der Hoop, President, HiringSmart. Jan can be reached via 

e-mail at Jan@HiringSmart.com

human resourCes
Silent salesmen leave 
a lasting impression
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21What time did you 
finish working yesterday?

20Fish where  
the fish are

19

Dan Stapleton is president of Golden 

Canadian Productions and has 

been coordinating successful events 

since 1971. Whether it is company 

sponsored event for 5,000 people 

or a small family party , Golden has 

the expertise and entertainers to 

help make your event memorable. 

For more information please visit 

www.goldencdnproductions.com. 

Dan can be reached by telephone 

at (416) 766-8494 or by e-mail at 

goldencanpro@sympatico.com

Want 
solutions. 
We provide 
them

design, 
digital 
media, 
print?

design · print · web  & digital media

www. katika . com

katika integrated 
communications inc.
240 brunel rd,  
mississauga on, 
canada l4Z 1T5
905 . 949 . 1020
info@ katika . com
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what time did you finish 
working yesterday? by Joe pampena

a NeW STuDy ReLeaSeD By LiNDa DuXBuRy OF CaRLeTON uNiveRSiTy aND ChRiS higgiNS OF uNiveRSiTy OF WeSTeRN 
ONTaRiO ShOWS  WORk/LiFe BaLaNCe iS MORe OFF The MaRk ThaN eveR BeFORe.  The WORkPLaCe ReSPONSiBiLiTieS 
aRe TakiNg MuCh heavieR TOLL ON eMPLOyeeS WhiCh iN TuRN iS MORe LikeLy gOiNg TO iMPaCT FaMiLy.  

THIS HAS A HugE impact not only on the individual and their family but also 
on their productivity, absenteeism and general health.  The chart highlights the 
impact of work/life balance as it relates to absenteeism.  It’s clear that health 
(both physical and mental/emotional) related circumstances are a tremendous 
contributor to absence from work.  

why is this data important to you as business owner and employee?  Although 
it is important for everyone at any level in a company to be aware and practice good 
work/life balance skills, I would like to focus this data and challenges associated 
to the entrepreneurs out there.   If you are operating your own business (as well 
as working there as one of several employees of said business) and then going 
home to be with family, you have increased your potential for problems, both 
business and personal.  

If you are unable to function due to overload/stress you will see your 
performance drop, you will likely transfer your misery to your employees, which in 
turn will be reflected in your customer experience.  remember this is the “business 

silent killer” because we all believe we are able to manage ourselves, our businesses 
and our families.  Ask yourself why your business isn’t growing as fast. Maybe 
it’s even dropped off.  how about your interaction with employees, customers 
and family?

what can you do?  Make quality time for yourself. Golfing and talking business 
is not quality time for you. Going to the gym and thinking about work is not quality 
time.  Begin to engage in activities that allow you to completely clear your mind 
of all circumstances, such as yoga, meditation or even taking short power naps 
when/where applicable.  Ensure time with family is rewarding, refreshing and 
energizing. It will allow you to carry those feelings for the week.  

In conclusion, make a plan for yourself. Avoid using someone else’s idea of 
work/life balance (we are all unique in our circumstances and needs) and follow 
through and modify your plan as circumstances change.

This article was written by Joe Pampena, MNLP, MTLT, MCHt, ATC. Joe can be reached by 

telephone at (416) 801-2476 or online at www.pampena-coaching4change.ca

silent salesmen leave a 
lasting impression by Jeff bowman

THERE ARE MANY REASONS why some salesforces are successful, while 
others have difficulty not only closing the sale, but even getting an 
appointment.

A knowledgeable consultative salesperson will usually make a very good first 
impression on a client, but what happens as soon as they leave and the door closes 
behind him? If your company depends solely on the face to face aspect of sales, it 
is understandable why some sales are being missed. If the next salesperson that 
walks through the door is as knowledgeable and professional as you, but leaves 
behind some form of company literature, brochure ware, flyer or promotional gizmo, 
the impression will linger long after they leave (and you are forgotten).

In a competitive sales environment, purchasers today use the many resources 
at hand to qualify their suppliers, and assess the value that they will be deriving 
from each.

The first stop is your company website. If it doesn’t accurately reflect your 
sales effort or your depiction of goods and services, it does not bode well for the 
close. I’m not saying you require a huge elaborate web presence with all the bells 
and whistles, but you do need a professional looking informative and updated 
site. Ask yourself this question when viewing your own site. “would I send out ill-
informed, shoddy looking traditional style salespeople to meet an important client 
and represent our company?” you may be doing exactly that with your website. 
If a potential client views your website (you know the one the neighbor’s son or 
daughter did, or the one you paid $250 for online) it may leave an exceedingly 
bad impression of your company.

The salesperson’s toolbox also needs to contain some sort of folder that looks 
good and is functional. single page inserts, which can be changed and updated as 
required are a practical and inexpensive alternative to a flashy full colour tri-fold or 
multi-page brochure. There is no question that a unique brochure will stay with a 
customer far longer, but at least you have left something which can be passed along 
to others in the prospect’s company. Add to this a nice looking creative business 
card that contains all your contact info, a line about what you do or your company 
does and maybe your logo or slogan, and you have the basic necessities required.

I suggest, no, strongly recommend, that you engage a professional to assist with 
everything mentioned above. The reason is simple, a marketing firm is experienced 
and specialized. They can create a design, brand and website that will leave a 
lasting impression on your potential clients.

If I need dental work for instance, I wouldn’t do it myself, the same thing 
for a brake job, or catering an event. It seems that when it comes to marketing, 
everyone is an expert! It doesn’t have to cost a lot of money, but it does have to 
be effective. A mechanic needs to have the proper tools in his toolbox, a plumber 
has to have a wide assortment of joints and clamps and we should expect nothing 
less of any salesperson. They have to be fully prepared when they walk through 
the prospect’s door. If the tools aren’t in the box, the job can’t get done properly.

Jeff Bowman, the “Attitude” in The Marketing PAD, provides workshops and 

sales consultations for businesses looking to grow. For more information visit 

www.themarketingpad.com

giving feedback by bill Fields

MaNy MaNageRS avOiD PROviDiNg FeeDBaCk BeCauSe They aRe uNCOMFORTaBLe WiTh The PROCeSS 
aND BeLieve ThaT iT WiLL LeaD TO CONFLiCT.  yOuR JOB aS a MaNageR iS TO OPTiMize PeRFORMaNCe 
aND giviNg FeeDBaCk iS ONe OF yOuR MOST POWeRFuL TOOLS. 

Providing timely and constructive feedback will result in reduced frustration and conflict, improved performance and a more positive work environment.

»highlights
 � focus on behaviour 
that can be changed.
 � Be specific to one 
event.
 � feedback is best 
received and given 
close to the event that 
prompts it.
 � The feedback process 
is a skill you can 
improve – both in 
giving and receiving.

»  giving Feedback: 
  Prepare & Plan 

Think: what do you want to say?what 
is the message you want to convey?
Plan: what is the best way 
to communicate the message 
with this person?
Focus: what is the specific 
behaviour or action that is at 
the heart of the discussion?
Arrange: when is an appropriate time 
and place for the feedback discussion?
Prepare to listen to the other person.  
There are many perspectives.

» Focus on the 
     problem, not 
     the person
 � state that you want to say 
something positive and 
constructive.
 � state what you have observed, 
specifically in the situation.
 � state the effect of the behaviour or 
action you have observed.
 � Ask for a positive reaction or 
response to your feedback.
 � seek ways to improve the observed 
situation and solve the problem.

remember...
 »Giving feedback is not an 
exercise in aerial bombardment.

 »Be prepared to practice what you preach.

 »Giving feedback is a commitment 
by you  to help improve the other 
person’s performance.

 »There is always a personal element – it is, 
after all is said and done, about another 
person’s behaviour or performance.

 »This process takes time and preparation – 
give it both.

 »you demonstrate your respect for the other 
person when you invest in the process to 
improve their performance.
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All  reasons combined
Health problems
Emotional, mental or physical fatigue
Childcare
Eldercare
Vacation day not granted

% of sample who missed work in past six month due to:

*Data from 2012 National Study on Balancing Work and Caregiving in Canada

% of sample who missed work in past  
six month due to:

New features: 
 • Share listings by email
 • Directions via Google Maps
 • Facebook, Twitter, 
  Google+  integration
 • Mobile browser optimization

Get Started Today. Visit mississauga.ca/business

NOW Online and Free to Search

Mississauga’s 
Business Directory
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THANK YOU!WELCOME!

Thank you renewing Members!
MBOT thanks its renewing members for continuing to work with our organization and 
taking advantage of the benefits available to your businesses.

NOVEMBER

welcome new Members!
MBOT welcomes its new member organizations, who recognize the value attached to 
becoming a part of Mississauga´s unified voice of business.
For more details on these members, please visit our online membership directory at www.mbot.com

FEBRuARY
ACTIVE RESOuRCES CANADA
Mary Ellis (416) 695-0660
Employment Agencies

AlqARYON NATuRAl SOAP 
TRADINg INCORPORATED
yaser Abualrous (416) 823-9436
Beauty Products and services

APPRECIATION EVENTS
Claire ward (416) 930-1521
Marketing

ASCEND FRANCHISE SOluTIONS
Marietta snetsinger (519) 212-0309
Business Consultants

BMW OF MISSISSAugA
newel Desouza (905) 625-7533
Automobile - Dealers,  
Leasing, rental

COMPuTER TROuBlESHOOTERS 
MISSISSAugA EAST
Tim Virk (647) 694-2503 
IT Consultants

ETHNIC MARKETINg
salman khan (289) 997-6725
Advertising

gTA MORTgAgE EXPERTS
rick sekhon (905) 306-7000
Mortgage Brokers

HlA IMAgINg INC.
Dale Turgeon (905) 819-8349
records Management

IADVERTuBE
Patrick McConkey (519) 204-1523
Advertising

JMW SERVICES - SuPPlY CHAIN 
SOluTIONS
Jeff wang (416) 804-8617
supply Chain Management

KNOWlEDgE SYSTEMS - 
CORPORATE STORYTEllERS
warren Leppik (416) 698-3858
Internet - web Page Design 
Video and Television  
Production services

MICHEllE D’ORSAY
(416) 964-0411
Individual

NORWOOD FIRE EXTINguISHER 
COMPANY
Anthony Miletich (416) 239-7357
fire Alarms and safety

SOCIETY OF MANuFACTuRINg 
ENgINEERS
kevin McCormick (905) 752-4415
Manufacturing

THE EuSTON gROuP
Ian Cluroe (905) 330-7273
Marketing

TO BE CANADA INC.
sheriff Thaver (647) 385-6379
Business Consultants

YORK HuA
(647) 286-6914 
Individual

JANuARY 2013
7 PARK AVENuE FINANCIAl
Greg LaBella (905) 302-4171
Business Consultants

ATg TRADINg gROuP
randa Megharief (289) 752-6669
International Trading

BuP SECuRITY SERVICES INC.
Bala Poopalarajah (416) 640-2996
security

CAMPBEll PlENER ASSOCIATES 
AT lAW
Michael McConlick (905) 270-3995
Lawyers

COAlITION FOR PERSONS WITH 
DISABIlITIES
Linda soulliere (905) 755-9734
non-profit Organization

CONCuR TECHNOlOgIES CANADA
Mike wilcox (289) 752-2826
Computer software

CROFTON MOORE PROPERTY 
SERVICES INC.
sarah Bennett (905) 507-4500
real Estate - Commercial Leasing 
and Management

CuSTODIO’S PHOTOgRAPHY
herman Custodio (905) 453-5550
Photography

ERINOAKKIDS CENTRE FOR 
TREATMENT AND DEVElOPMENT
Bridget fewtrell (905) 855-2690
non-profit Organization

HAuSMANIS ASSOCIATES
Imants hausmanis (416) 357-6756
Engineering services and supplies

HOlIDAY INN EXPRESS AND 
SuITES, TORONTO-MISSISSAugA
Amin Merchant  (905) 795-1011
hotels, Motels and resorts

IDEAl COMMuNICATIONS
Charles Deng (905) 755-9733
Telecommunications

INTEllIgENT OFFICE 
MISSISSAugA lTD.
Ece Aydin (905) 267-3400
Office space rental

INTEllIgENT OFFICE 
MISSISSAugA lTD.
Ece Aydin (905) 267-8552
Office space rental

ISHAlI MulCHANDANI CgA
Ishali Mulchandani (905) 567-0706
Accountants - Certified General

JIM PATTISON lEASE
Len Disalvia (905) 283-5621
Automobile - Dealers, Leasing, 
rental

JuDI llOYD 
(905) 825-6550 
Individual

KIDS PARADISE PlAYgROuND
Octavian zamfir (905) 812-2179
Entertainment and Leisure

KPSS CONSulTINg
rao Polavarapu (647) 235-1010
health and wellness

KRAMER SIMAAN DHIllON llP
Amandeep Dhillon (416) 601-6820
Lawyers

MOBIlE SuPPORT SERVICES lTD.
David radford (905) 820-7744
security

OSPREY SCIENTIFIC INC.
ruth ruddock (905) 820-3122
Environmental Products and services

PODS MOVINg & STORAgE
nancie Petratos (416) 291-7637
Moving, Downsizing and storage

RE/MAX WEST REAlTY INC.
Brian Madigan (416) 754-2300
real Estate

ST. lOuIS BAR AND gRIll
Devinder singh (905) 997-9464 
restaurants

STERIMAX INC.
Gregory Ellis (905) 890-0661
Pharmaceutical Products

TORONTO ARgONAuTS 
FOOTBAll CluB
kelly Lamb (416) 341-2716
Entertainment and Leisure

For more details on these members, please visit our online membership directory at www.mbot.com

a
a. hartrodt Canada Ltd.
Aerofin Canada services Inc.
Affimex Customs and Trade services 
(ACTs) Inc.
Ar Jaffer Professional Corporation
Ardyss Dream Team
Art Gallery of Mississauga
Avega Inc.

B
BELL Canada
BGD LLP Licensed Public Accountants
Big Brothers Big sisters of Peel

C
Career Connections Canada Inc.
Charter house financial Group
CIBC Commercial Banking
Comfort Inn Airport west
Core Marketing strategies

d
Dale Carnegie Business Group
Delta Meadowvale resort & Conference 
Centre
Desjardins financial security
Diamond Management Institute

e
Edward Laba and Associates
Export Development Canada

f
feri Independant Consultant
four Points by sheraton Mississauga 
Meadowvale

g
G & A Corporate Inc.
Glenerin Inn & The spa

h
hilton Garden Inn Toronto Airport
holcim (Canada) Inc.
holiday Inn Mississauga Toronto west
howard keys Corp.
human resources Professionals Association

i
ICICI Bank Canada
International Cargo services
International Telephone Products Ltd.

j
Janome Canada Ltd.

k
k G International freight services Inc.
kelly services (Canada) Ltd.
kuBIk

L
Laurie williamson Motors Ltd.
Living Arts Centre
Loyalty One | AIr MILEs reward 
Program
Lyons Auto Body Ltd.

m
M.A.P. International freight Inc.
Mark Cator Inc.
Merit Vacations
Miller Mobile Offices
Mississauga Cosmetic surgery Clinic

n
national Beauty supplies
nikon Canada Inc.

o
Ontario Laundry systems Inc.

P
PricewaterhouseCoopers LLP
Profex Logistics services Inc.

r
rBC royal Bank
region of Peel
reliance home Comfort
rogers Cable Inc.

s
school of Continuing studies, 
university of Toronto
sheridan residence & Conference 
Centre
shoppers Drug Mart - Tailor Drugs 
Limited
sky zone sports
stage2Data Inc.
swAD Grain Exports

t
The facts
Tiger Tel Communication Inc.
Translations.CA

v
Virelec Ltd.
VIsTA Cargo Terminals Inc.

w
weekly Voice
westaire Air Conditioning & heating 
Limited
world financial Group of Canada

JANuARY

FEBRuARY

a
Able Translations Ltd.
ACI financial Group
Airzone One Ltd.
Alcohol Countermeasure systems Corp.
Allstate Insurance
Applewood Glass & Mirror Inc.
Avaco Monitech Canada Inc.

B
Baylis Medical Company
Beka Lube Products Inc.
Best Buy Insurance Brokers Ltd.
Biz TV Canada
Blue & white Taxi Ltd.
Blue Mantis software Inc.
Bright scholars Montessori
Brunswick zone Mississauga

C
Caesars windsor
Cairn Control systems Inc.
Canadian Cancer society, Georgetown 
Dufferin Peel unit
Carassauga festival Inc.
Carolyn’s Model & Talent Agency Ltd.
Commercial Print Technology

Computax north Inc.
COsTI Immigrant services

d
Dan Lawrie Insurance Brokers Ltd.
David Aplin Group
Dixie Bloor neighbourhood Centre
Dorothy hagel, Barrister, solicitor and 
notary Public

e
EOE Group Inc.
Erin Mills Town Centre
Evergreen rehabilitation services Inc.
Execu-Comp Insurance Agencies Inc.
ExnP Inc.

g
Grant Thornton LLP
GTA renos Inc.

h
heinman Machinery Ltd.
honeywell
hsBC Bank Canada

i
Innovative hr
insauga.com

j
Jet Courier services

k
katalogic Inc.
katika Integrated Communications Inc.
kumaran systems Inc.

L
Localwork.ca
Lyngsoe systems Ltd.

m
M & T Bank
Magnitude well Being Centre
Mary kay Cosmetics Ltd.
Maxtel systems Inc.
Mississauga Arts Council
Mississauga yMCA
Morguard Investments Limited

n
nissan Canada Inc.

o
Ontario women’s hockey Association

P
Pearlon Products Inc.
Polaris Transportation Group
Polycultural Immigrant and Community 
services
Prestige Vacuum Cleaner Co.

r
regus
rzCD Law firm LLP

s
savino Del Bene Corp (Canada)
seaboard Marine Ltd.
shake It up Events Inc.
shannon Mills Manufacturing Co. Ltd.
sheridan residence & Conference 
Centre
spark Designs
spyderworks Inc.
stonegate Logistics Inc.

t
Technical Edge Inc.
The Coming Generation
TIBCO software Inc.
TownePlace suites by Marriott 
Mississauga-Airport Corporate Centre
Triple J Canada Consulting Inc.

v
Vanguard International Ltd.

w
weldtech Training Inc.

x
xibita The Portables
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This article provides best practice tips on how to work with 
recruiting firms and may be useful if your organization uses a 
recruiting firm to find new employees.  Many of these points 
may also apply to an internal recruiter within your organization.

honesty/Full disclosure
Be honest with the recruiting firm about your needs and the reason for the 
opening.  It is very difficult for a recruiter to help you find someone if there are 
pertinent details you’re holding back or if there’s doubt about the accuracy of 
your information.  
Advise the recruiter of anything you don’t want to disclose publicly (e.g. salary 
ranges). share information that is important to you about the position or the ideal 
candidate even if the recruiter hasn’t asked you specifically for the information.
If something has changed in the midst of the search such as requirements, process, 
other candidates or timing, communicate the information to the recruiter you’re 
working with. 

Choose Carefully
There are a variety of recruiting firms to choose from:

 � specialized vs. non-specialized: Many firms specialize in specific roles 
or industries.

 � Large vs. small: There are multi-national, national or local firms. Decide what 
makes the most sense for the locations and types of positions you’re looking 
to fill.

 � Permanent vs. Contract: some recruiting firms specialize in temporary 
placements, others focus only on permanent searches, and some do both. 
Align with a firm that understands your needs and works with clients on 
similar positions to your organization

 � Contingency vs. retained searches: Contingency search firms will not charge 
you unless they are successful in finding a candidate that you hire. retained 
search firms will charge you a retainer (e.g. one-third of the estimated 
placement fees) upon beginning a search. 

Multiple recruiters
There are pros and cons to working with more than one recruiter on a search. for 
example, multiple recruiters will be able to cast a wider net for potential candidates 
for your position. A disadvantage is that recruiters may contact the same candidates 
to present your opportunity, perhaps causing confusion. If you decide to use more 
than one recruiter, let each recruiting firm know they are not exclusive.

strategy for the search
find out from the recruiting firm the type of strategy they will use to find your 
candidate(s). Are they simply advertising the position and reviewing responses to 
the posting, or are they proactively searching for candidates? what network(s) 
will they be accessing to find suitable candidates? Let the recruiter know at the 
outset if the search is confidential.

Marc Belaiche is a 1990 CA and is President of TorontoJobs.ca, an Internet recruitment 

business and recruiting firm located in Mississauga. You can reach Marc at 

marc.belaiche@torontojobs.ca or online at www.TorontoJobs.ca

standardize and save
by philip Xu

OveR The yeaRS We have BeCOMe MORe ReLiaNT ON TeChNOLOgy.  PRiNTeRS aND COPieRS have MeRgeD 
iNTO The MuLTiFuNCTiONaL equiPMeNT avaiLaBLe TODay.  iT iS NOT uNCOMMON TO FiND ThRee OR FOuR 
DiFFeReNT geNeRaTiONS OF equiPMeNT FROM DiFFeReNT MaNuFaCTuReRS iN The OFFiCe. 

THIS MIXTuRE OF EquIPMENT complicates the ordering of supplies.  Each 
model can only use the supplies specifically designed for it. Putting the wrong toner 
into a printer or copier can cause damage to the equipment and wastes the toner.  
If a unique printer dies, the supplies in the closet are now useless. 

standardization is the solution.  By limiting the types and models of equipment 
in the organization, ordering and tracking supplies is simplified increasing staff 
efficiency.  supplies can be used by multiple machines. 

Managed Printing solutions are leading the way in standardization practices 
and replacing the conventional lease.  There is a misconception that leasing is 

less expensive than standardization. Just the opposite is true. Leasing provides 
one solution for the long term, but in today’s world business needs can change 
quickly.   It is not possible to change equipment in a lease, but Managed Printing 
solutions offer a flexible agreement.  Equipment can be changed within days to 
meet the new business needs.  

Managed Printing solutions are more cost effective and provide the flexibility 
today’s business needs.   

Philip Xu is the owner of Toner Express. To learn more about Toner Express visit 

http://www.tonerexpress.ca/product/Rental.asp 

His broker should have told him about  
DAS Legal Expense Insurance.

This new-to-Canada product insures against costs faced in the 
course of pursuing or defending legal actions. 

It covers things a regular business insurance policy doesn’t. 
It even gives UNLIMITED use of a legal advice helpline.

Rick Holden
(416) 259-0252

www.bestbuyinsurance.ca

This business owner  
needs a lawyer. 

He hasn’t a clue who to call.

P r o d u C t s  &  s e r v I C e s
Standardize 
and Save
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B u s I n e s s
Best 
Practices 
in working 
with 
recruiting 
Firms by marc belaiche

human resourCes
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MaRkeTiNg OFTeN geTS PaiNTeD aS aN eXeRCiSe iN STyLe OveR SuBSTaNCe.  iT PaiNS Me TO Say, BuT 
SOMeTiMeS The iNDuSTRy DeSeRveS The DeRiSiON. 

CONSuMERS ARE BOMBARDED WITH multi-billion dollar brands boiled down 
to three-word taglines and million-dollar super Bowl commercials that say nothing 
about the product they’re advertising. 

Content marketing is changing all that. The concept is simple: companies create 
and distribute content to attract and acquire customers. They broadcast it wherever 
their customers are looking for it—in print, on the web, in person and so on. And 
it can be tailored to appeal to customers throughout the buying process, from 
prospecting to lead qualification, from closing deals to nurturing customer loyalty. 

while content marketing may be the latest buzz phrase in a business full of 
them, the practice has been around for over a century. John Deere launched its 
customer magazine, The furrow, back in 1895. And Michelin’s travel guides have 
been published since the turn of the 20th century. Both are classic examples of 
content marketing that have built their respective brands.

If you’re looking to launch a content marketing strategy for your business, 
here are four best practices to consider.
it’s all about the customer
Good content adds value to your customers’ lives. One great example is American 
Express’ OPEn forum (www.openforum.com), which provides blogs, articles and 
tools to help small business owners succeed. help your customers help themselves 
and your brand will shine.

Cultivate a distinct—but authentic –voice 
your audience will come back for more if you deliver interesting and useful 
information in an entertaining way. regular visitors to Google look forward to its 
whimsical and interactive Doodle
One of the ten most popular Doodles of 2012 was the May 23 tribute to robert 
Moog, inventor of the Moog synthesizer. It featured a playable synthesizer with 
links to information about the pioneering music technologist.

re-use your content across multiple channels 
The same content can be tweaked and re-used wherever your audience might see it. 
have you published a white paper on your website? Turn that into a presentation 
and speak at a conference. upload the presentation to slideshare. Join a relevant 

LinkedIn group and post a captivating headline with a link to the white paper. 
reach as many eyeballs as you can and your investment will pay dividends into 
the future. 

“One and done” won’t cut it  
Effective content marketing has to be consistent and repetitive. This isn’t just 
a campaign you execute once in a while. Communicating with customers is a 
long-term proposition, a promise to share valuable content that makes a positive 
difference in their lives at home or work. Don’t make that promise and break it 
later on. 
A content marketing strategy can work for any company of any size in any industry. 
And the best thing? your content is all around you. Think about the most frequent 
questions you hear from your customers. write them down, answer them and 
you’ve got your first batch of content.

Ian Cluroe is Principal of Euston Group, a communications and brand consultancy based in 

Mississauga. He specializes in helping companies develop and deliver compelling content to 

their customers and prospects. For more information, visit www.eustongroup.com

Your local benefit expert can show you how to customize
Chambers Plan benefits to fit your firm and your budget.

Join the best employee benefit plan
for small business.

dental bills. 

medical costs. 

prescription expenses. 

employee life insurance. 

critical illness payments. 

income replacement.

Custom price.
Custom benefits.

Custom price.

Content 
Marketing 101 by ian cluroe

Communicating with customers is a 
long-term proposition, a promise to share 

valuable content that makes a positive 
difference in their lives at  home or work.

eXeCu-COMP iNSuRaNCe ageNCieS
roman and Daniel kozanczyn
(905) 828-2853
roman@execu-compgroupbenefits.com
daniel@execu-compgroupbenefits.com



CHRPs DRIVE 
ORGANIZATIONAL 
SUCCESS 

A s one of North America’s largest fi nancial processing outsourcers,      
Symcor Inc. provides value to its customers through best-in-class 

service and cost-effective outsourcing solutions.With its continuous 
improvement culture, Symcor relies on engaged employees to identify 
strengths and areas for improvement to grow this value.

Leading this continuous improvement culture and keeping employees 
engaged and innovative falls to Symcor’s Certifi ed Human Resources 
Professionals (CHRPs). 

The CHRP designation is the gold standard in human resources 
management. CHRPs bring the people management skills organizations 
need to develop a workforce that aligns with winning business strategy.

The Human Resources Professionals Association (HRPA) is Canada’s HR thought leader with more than 19,000 members in 28 chapters across Ontario. It connects its member-
ship to an unmatched range of HR information resources, events, professional development and networking opportunities and annually hosts the world’s second largest HR 
conference. In Ontario, HRPA issues the Certifi ed Human Resources Professional (CHRP) designation, the national standard for excellence in human resources management 
and the Senior Human Resources Professional (SHRP) designation, reserved for high-impact HR leaders. www.hrpa.ca 

Learn more at: www.hrpa.ca/chrp
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